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Discover the World of Web Video NOW!

I've written this book to show you the many waysrially any business of any size —
local, national or worldwide, startup or establghecan makéugemoney, thanks to
Web video and my new World Wide Video Mall.

If you have a business — ANY business — you canoskgt your sales and profits if you
simply read this small book very carefully, themtaxt my company. We’'ll set up a
special appointment for a free consultation. Dutimg consultation, we will show you,
step-by-step, exactly how to put Web video andwttweld Wide Video Mall to work for
your specific business.

I've been publishing and marketing online for mtiran 21 years. I've generated more
than $20 million in sales for myself and for myeclis during that time. Now | want to
take you to the next level with me — and creatdiang more in wealth for all of us!

This FREE guide will get you excited, get your inmagion turning and help you see
clearly how you can easily and quickly start makéxgellent money online by simply
adding Web video to your business — and how myWasld Wide Video Mall brings it
all together for you.

The Next “Big Thing” Is Here Today!
| launched the World Wide Video Mall because videathe Web is the “next big thing.”

| was marketing and publishing online for 14 ydaefore | hit my first big “home run,”
generating more than $12 million in sales overatsfive-year period. | was building my
business all that time, marketing and selling anlefore that first “big thing” came
along.

When it happened, | was able to grab onto it i@ Bay!

And — that first “big thing” that | tapped was sdimag that | knew, with absolute
certainty, the world needed and would respond tb s wallet.

That first “big thing” was low-cost, one-price-fitdl, no-hidden-charges commercial-
grade Websites. | created all that wealth — mioae $12 MILLION -- at a time when

the “big boys” already had Websites, the Internas yust blossoming, and people where
pouring online like mad.

At that time, every business in the world was giatting to realize, “we need a
Website!” And there literally weren’t enough Welstmers to go around.



Maybe that’s when YOU finally decided you neededéb your business online. You
might have sought out a designer and thought abeuiut backed off because of the
expense. Or, maybe you went ahead and paid a L@loogy to get online anyway.

You would have been smart if you had, regardleshetost!

At that time, around 1997, Web designers were ¢hgnghatever they wanted to charge.
It was truly a seller's market. The prices wernghhibut the “big boys”—major Fortune
500 corporations -- were climbing on board in dovEhey had sites, because they knew
the value of getting online was gigantic and, fa@rh, money was no object.

But, in those days, the “little guy” could barelfyoad a site. Most of them simply
couldn’t afford one at all. They were cut off frdhe Internet opportunity altogether.

Then, | created a low-cost, low-priced, one-prite-#&ll commercial grade Website
package. | charged just $497.00 for a Website @igars of hosting, multiple pages,
graphic design, order pages, links and more.

It was unheard of at the time! And | took a gigamisk offering the Website package,
because | would ONLY make a profit if the marketpended well and | could sell
enough of them to realize a decent profit.

But | really didn’t take a risk at all. | was akthight place at the right time and | knew it.
The market definitely responded. Over the next figars, | sold more than $12 million
dollars worth of these sites!

That was 8 years ago.

Now YOU Can Affordably
Catch The “Next Big Wave”

The next revolution in Internet marketing is vidaothe Web. And it's happening NOW!

This is already huge, because of the rapid expargibigh-speed Internet into the
marketplace. Everybody who gets high-speed Intexoetss wants to do that they
couldn’t do well with dial-up. And -- the one thinigey couldn’t do well with dial-up
access is watch video online!

Millions of people now want to see movies onlinbey want to see better graphics and
download programs and information faster!

That's the major reason to get high-speed Inteitietdriving people online like mad!
And, existing dial-up Internet users are switchiadpigh-speed Internet connections by
the millions.



I've done a lot of surveys. I've done my reseatdtnow this for a fact: The first thing
almost everyone wants to do, the number one thregyene loves to do once they get
high-speed Internet — is watch video! Video on\theb is HOT!

And consumers respond to it. When they find aditering video they like, they make a
point of returning often, to see if there is angthinew.

Sales go up markedly.

The corporate “big dogs” of the world have offexédieo on their Websites for a long
time now. Until recently, video on the Web was tiekely expensive and troublesome.
Still, they had the money to pay for it and goutesthat returned the money many times
over!

They would hire 5 or 10 people, or sign a contrath a consultant -- whatever it took —
and get Web video going! That’s because video enMeb has been profitable for a long
time and they know it.

I’'m here to tell you video on the Web is even mporrefitable today — and it's destined to
be extraordinarily profitable, seeing exponentiavgh, into the foreseeable future!

Past the Magic 50% Point

We’'ve now broken the 50% point. More than half wéryone online now has high-speed
Internet. That means the numbers are already tArgthey are going to double, then
double again as the Internet continues to grow.

Eventually, we’ll see everybody moved to high-spkedrnet, perhaps as soon as the
next 5 years.

But — until recently -- Web video was too difficalhd expensive for smaller businesses.
Fortunately, it's not difficult or expensive any rab

I've Broken Down the Barriers...Again!

Recent developments that | have researched, whehiged with my new World Wide
Video Mall, now make Web video extremely easy, pensive and much more powerful
as a business tool. And it's so remarkably prof@apou’ll almost forget how much fun
you’re having using it!

And | KNOW Web video is the “next big thing” becauthis is the same situation that
existed when | launched my low-cost commercial-gra¢ebsites. These sites finally
brought the Internet as an advertising medium tinéchands of businesses of all sizes —
and my new World Wide Video Mall offers you the saomance to grab onto this
amazing technology and harness it for additionafitsrin ANY business you apply it to.



Has it been difficult for you to tap into this madi, to use Web video as a marketing
tool? If you've done any Internet marketing for amge at all, you probably know Web
video is one of the most powerful marketing toadsi gould ever tap.

Have you added Web video to your online marketiifigres yet? Have you looked into it
and found it a bit daunting to get set up andmgfh

You may want to get on-board. You might realize¢his huge money to be made if you
do. But, the barriers have simply been too high.

But — you probably know by now that you absolutalyst get online with video. Soon.
This is the hottest time for this exciting new teclogy. Huge fortunes are already being
made and it's just the bare-bones-beginning of wbatieve is a gigantic revolution, a
major evolution of Internet marketing that is chaggdown the pike like a derailed
freight train.

| compare video on the Web -- the impact it wilVbao marketing -- to the impact
television had when it first came along, on prirgdia and even radio. It's a paradigm
shift of massiveproportions!

If you can just get your business online with vidégou can just push past the barriers —
financial and technical -- you will do much bettiean the early adopters of television
advertising did! For a LOT less money!

Video on the Web is, truly, the “next big thing'ojust for the Internet. For society. For
the world at large.

The “next Gigantic thing” might be a better ternn ifo

The Power Of Web Video Is Now Truly Affordable

| have launched the World Wide Video Mall becaukave identified the perfect low-
cost online video broadcasting services for yous®. These services allow any shop,
any business, of any size, in any area -- locaipnal or worldwide -- for a very low
monthly fee, to broadcast live or recorded videdrenWeb and reach prospects and
customers one-on-one or in groups of hundreds em #wusands at a time.

You can use your super low-cost “broadcast stuttio”

Showcase and feature new products

“Train” your customers in the best ways to use whay've purchased
or plan to purchase

Provide customer support

Attract new prospects in droves



And, my brand new World Wide Video Mall is the ptawhere you can make your
broadcast “schedule” public, attracting prospects fooking for interesting, entertaining
and fun video on the Web they can watch!

Almost all of these new prospects will be willingdaable to buy what you have to sell
because they visit the World Wide Video Mall to ekpnce an exciting new online
shopping experience and they are, statisticalynlost affluent sector of the Internet
audience!

Thanks to the latest developments | have uncovgmdgcan now profit tremendously
from this targeted and motivated audience -- atgsriyou simply can't afford to pass up.

This is, simply put, going to explode. Your succéisgou tap this revolution now, will
be huge!

A Choice Of Video Services
To Suit Your Business Needs

My new World Wide Video Mall service works with ntd&/eb video presentation
services available today. If you already have Widew, or prefer to work with a Web
video service provider other than those we recontinere can’'t guarantee we’ll be able
to integrate your broadcasts to our World Wide didléall portal — but can guarantee
that we will do everything in our power to makédppen for you.

Currently, we offer our own “in-house” World Widdadéo Mall Web video service. This
is a great start, because the service integratéscg with our World Wide Video Mall
portal and offers everything you need to hold topddy Web video presentations with a
lot of bells and whistles, at a very reasonablé.cos

You can use our “house brand” video service to naakanlimited number of
presentations to an unlimited number of visitorshesession, for just $49.95 per month,
when you join the World Wide Video Mall portal &etminimum listing level!

We also recommend two other video services yoweeaily use to make your
presentations to the world. One costs around $6%npnth. It allows 3 people at a time
to enter your video meeting “room,” to watch livel@o presentations.

You can also use this service to send an unlinmtedber of video e-mail messages to
customers and prospects with this service — butdngpany asks that you be
“reasonable” about the number that you actuallgsen

Another service that we recommend starts at $180rath. This service also allows you
to make an unlimited number of presentations eamhtim) but the $180 monthly level
limits you to a maximum of 30 people in your onlwideo room for each presentation.



This service also allows you to host any numbegreniple simultaneously during each of
your video presentations — but you must “committhe number you wish to allow each
month, paying $6.95 per person per month that ymargit to host.

If you choose this service, | recommend that yaut stith the minimum 30-visitor-per-
session commitment. The company allows additiorstiors during a session, over the
number you've committed to, to help handle the lfvath your listing on the World
Wide Video Mall — but you will be charged $1.50 pé&sitor in any session, over your
per-session pre-paid monthly commitment.

For example, if you take the lowest-commitment chpas | recommend, and attracted
100 people to a video session, you would be chamgeatiditional $1.50 per person for
70 additional attendees — or $105.

Of course — you can always tell the company to N@3w more than your allotted
number of visitors to a room — but | don’t recommdinat. It's never good to send
people...bonafide, targeted prospects for your bgsireway. Especially not when

you're only paying $1.50 per prospect for the cleatoceducate them about you and your
business and your products and services...for uldFF HOURS...with a Web video
presentation!

Still — the option is there, allowing you to minieiyour investment in your Web video
system until you’re comfortable expanding your romnaccommodate more attendees.

This is the “heavy-hitters” system of systems. fitiesre expensive than any we offer or
recommend...but it also offers more features andtfonality, delivering a lot more
promotional bang for your buck.

And — BRAND NEW! We now offer you the ability to porecorded videos and link
them to the World Wide Video Mall for round-the-cloplay “on-demand” as visitors
wish to view them!

This removes the need to be there when you pregentwon’t be able to interact with
your prospects...but you can record your presentatimme and allow it to play back all
day long, as visitors request it, for one low ménthe. It also allows you to play
professionally-created videos that are provided/éar by your suppliers or record your
own and add your own personality and style to wreatgideo you present.

If you already have your own video that you presemyour Website, this also allows
you to list your video on the World Wide Video M&dr just the low monthly fee we
charge for a listing. NO hosting or Web seminateysfees would apply.

We can also host your standing video for you. Thearge for this is just $50 per month
per 30 minutes of play time, in addition to yourmttdy World Wide Video Mall listing
fee.



Need to have a video produced? We are currentlkingmwith a number of local and
regional video production specialists and we cad tine for you to work with in your
area! Just check the “Find a Local Video Produtak;, on the World Wide Video Mall
Website, or call our offices and we’ll get you avuy way to a professional-quality
recorded video presentation that will bring youraXusiness almost immediately.

Why do we offer a choice of three services, whea @ithem is our own “in-house”
Web video system? Because we want you to be algledose the PERFECT system for
your business, for your customers, and for youspegts.

Get Going Now — For As Little As $59 Per Month!

This means, thanks to the development of a chdioew services like the one we now
offer and those we now recommend, you can get emlth live video -- now -- for as
little as $49 a month! And you can choose to spance and obtain even more flexibility
and functions, when needed.

The best news is...there are no long-term contraatsrmmitments required. And no
“deposits” or up-front “set-up” fees.

You can change services as revenue grows or tny #tleout, switching each month,
before you settle on the one you prefer.

The choices are all entirely up to you!

The Perfect Online Presence

My new World Wide Video Mall is the perfect, codtextive way to announce all of
your Web video presentations to an audience ofaéttsousands of people who are
online and actively looking for video to watch ardj each and every month.

Displaying your Web video schedule on the World ®Addeo Mall is like listing your
television show in an established television guitieill enable literally tens of
thousands of people to find your Web presentatsangOU profit more from every
presentation you hold!

We anticipate that our promotional efforts will slyrincrease the number of World Wide
Video Mall visitors to hundreds of thousands eadnth well before the end of 2006.

Even better — spaces on the World Wide Video Malitst just $100 per month. You
can get your business on the Web with live videmoance all of your presentations to a
huge eager audience seeking online video, andicashile this trend is still heating up -
-- for as little as $149 a month!

That's considerably LESS than you might spend emall Yellow Pages ad!



Add your URL with links to your online video pregations to a small Yellow Pages ad
and the ad will jump to life like you never imagihéringing you loads of eager
responsive local visitors to your online video gr@stions where you can close sales
quickly. In ADDITION to all the leads you’ll getdm your listings on the World Wide
Video Mall!

Tens of Thousands of Monthly Visitors

We've developed a complete marketing system tcedewns of thousands of people to the
World Wide Video Mall immediately and make it EASdf them to find your
presentations.

Literally MILLIONS of people are searching for vien the Web every month!
They're hungry for it! Starving! And we’ll contirally funnel as many of them as
possible into the World Wide Video Mall so evertyaiter, every merchant, every
business that’s on the Mall can benefit.

For visitors, the World Wide Video Mall featurestings of each day’s video events. A
searchable “coming events” drop-down bar allowgwois to sort their searches by
location and business type. Visitors can easilygest’s going to be on each day and
into the future! It's like a television programmiggide leading to all of the really cool
video channels on the Web.

Visitors can also search in their own town, theuncstate, their favorite business
categories and interests!

There is also a scrolling marquee, across the fttpedNVorld Wide Video Mall’s

opening page, that tells visitors what is showigdtrnow. It highlights new video
seminars, meetings and demonstrations that anegtgkaice immediately, so visitors can
simply click on through and participate.

Rotating banner ads on the World Wide Video Malening page also highlight special
video presentations.

A Complete Web Video “Studio” For $49?

You no longer need expensive equipment to makevidkeo on the Web happen. You
can use a $39 Webcam and a $10 headset with aomikeind you're online. The our
“in-house” Web video solution, and the companiex the recommend handle everything
else — hosting of your video on the Web, deliveryhte end user, bandwidth that is
needed to play the video -- everything.

If you select our advanced online Web video sygian, you can have two or more live
video feeds in your online room at the same tintes allows you to easily invite guests



into your room, also with a headset and a camahpang them online to help you with
your presentation. You can even interview peoplaéeh

It's a powerful, commercial-grade system.

All three systems that we provide or recommend alkav you to show Power Point
slides and almost anything that your PC can shosereen. Your entire computer
desktop can be displayed to the people watching yideo, including movies, or
whatever program you’ve written or created and vilaein to see!

This allows you to do presentations that are pepand produced in a studio, or off-the-
cuff and immediate. You can also play demonstratideos from your suppliers! It's
perfect for training sessions and consulting.

And the quality of online video looks great — anidl eontinue to look better as systems
and Internet connection speeds improve.

Interact With Your Prospects and Customers

Visitors can also post questions in a group ched an all the systems we offer or
recommend. Questions come back to you, as the mtodeand you can answer them --
or you can bring one of your visitors in (if hesbre has a headset and a camera) and
display them, live, to ask their questions andraatewith you!

Everything is scheduled, recordable and very flexib

Hold A Video Session Once — Play It Forever!

You can record your live sessions and then repiagntto every visitor. This feature is
built right into the advanced online video systémattwe recommend -- and it allows you
to hold one presentation live, then invite custaraerd prospects to view the recorded
session later, 24/7.

For a very reasonable fee, we can also arrangectod ANY of your video
presentations, regardless of the system you ang,uesnd post them on a Web page
where visitors can access them and view them owtoeer and over again, for
MAXIMUM impact and reach.

And, now, we've added the ability to link ANY stand video presentation to your

World Wide Video Mall listing...and we can produceddmost your standing video
presentation for you!
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Perfect For YOUR Business...
Whatever Business That Is!

Let's look at some examples of the multitude obtrkes applications for video on the
Web. These should illustrate my point that videdt@Web works for ANY business —
even local shops and service businesses!

A Shoe Store...

A shoe store could present video broadcasts shoofirige latest shipments as soon as
they arrive in “special online showings!” You cowddtually let your customers and
prospects watch online as you unpack the lateptremnts of new shoes — and offer them
very special pricing if they act quickly and or@epair. You could do regular broadcasts
— with specials on the latest fashions as you upwhram.

You could play a video for your visiting prospeetpop a promotional DVD from a shoe
company in your computer, to play a movie tellihgrh how the shoes were made, the
history of the company and the exquisite care thkg when they create every pair.

You could present a training video telling peopbsvito take care of quality shoes.
Another program could focus on selecting the bleses for your money. You could hold
special online sales. Limit the sale to online pasges and clear out single pairs of shoes
you have in leftover stock. You could host privelarance sales every day of the week
because there is no added cost to you!

Your total cost to broadcast video online andyl@ir video on the World Wide Video
Mall are the same, month after month, whether yaat bne video presentation per
month or run several a day, seven days a week.

A Candle Shop...

Pardon the double pun, but a candle shop couldigigithe hottest new candles that just
came in. If you also sell candle-making supplies) gould present seminars on how to
make candles.

You could have “midnight owl” or “candlelight” omle sales in the evening, after store
hours, or invitation-only sales, where you sendda E-mail to your current customer
base, inviting them as special guests for a prigagsentation of unique new candles ...
with very special one-time-only pricing.

Pet Stores...

Pet stores could have a REAL ball with live onhngeo! You could show new animals
as they arrive at the shop. Consider “The PuppwSheuppies are so irresistible! Just
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put a few puppies or kittens live on camera, arapfgewatching couldn’t resist buying
them for long!

You could also hold video seminars about how te tekre of various pets, or seminars
about how to select the best pets for the famifycd@rse — all of your seminars would
be free and open to the public...and focused onithéugts and services that you sell!

You could allow people to watch their pets whileytine being groomed. They could
drop their pet off, leave it to be groomed, thenohdrom home while Fluffy is being
fluffed!

This idea has great selling power! When other enfirospects see how well Fluffy’s
being taken care of, they’ll want to bring Foo-Fnptoo!

Business Consultants...

Local business consultants can make great money; that if you could reach the
entire world? What if you could easily service dmgation outside of your local or even
regional area that you were paid to serve? Youdcprdvide your services, your
expertise, to anyone, anywhere in the world, vicoWideo.

Clients could hook up an inexpensive camera andopimone and SHOW you the
problem — and you could talk to them directly amtlC8V them the solution!

Web video can be utilized by any kind of consultéytthe way. Consultants could even
hold video seminars that are open to the genefdiquo build awareness of their
capabilities and find new clients. During the sesmnjryou could then schedule private,
paid secure consultations that are also held anline

You could still travel to a clients’ remote locatiaf you needed to look at something
closer, but you could easily do 90% of all the ekwsation of client locations online,
without leaving your office!

And -- all that new business would certainly hetju yo maintain the most competitive
rates in your area, much to your competitors’ dggma

Especially for a total cost starting at just $148@nth!
Call and find out what it costs every month forneder page ad in the Yellow Pages. |

don’t care what town you're in -- it's not cheaphdit doesn’t reach the ENTIRE
WORLD like Web video will!
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Glass Blowers...

Glass blowers could attract huge online audiengat;hing them create their art. Online
video is excellent for craft workers of any kindafispeople, artists, glass blowers — you
could teach people how you do what you do while govince them to buy your work!

Art schools and classes could use online videtidavgpeople what they can teach, then
deliver online lessons for a fee in a private mersioaly video room environment.

One of the best ways to sell things is to teactpleelbow you do what you do! Most
people love to learn new skills, and they are amt@xrel fascinated to learn how they're
done. They are also convinced, if you teach theat,tou’re obviously the best, because
you just told them how it's done!

You could let your clients order a craft item frgiou, then watch it being made, live, on
cameral

You could do online video gallery displays and splesales.

Auto Mechanics...

Auto mechanics could clean up in any town, by amemg, “Watch us fix your car on
live Web video!”

| can see the supporting advertising campaign fig¥e’re so honest, you can SEE what
we do because we're proud to show our work to tbedA?

Up until now, honest mechanics have had to relword-of-mouth referrals, slowly
building their businesses one customer at a tifng@u have a way to show people that
you’re proud of your work, you can literally wipeyr competition off the map! Quickly!

This is PERFECT for mechanics and contractorsldfiadls. You can use Web video to
PROVE to the public that you don’t swap old pant$ar good ones or charge for fixing
something that you haven't really fixed -- becapseple can actually watch you do the
work.

Your competition will go nuts! You'll drive themtérally crazy wondering what you're
up to. And, by the time they figure it out, it wile too late!

In fact, there can only be two types of competifimnan honest mechanic using Web

video -- those who were smart enough to implemeabWdeo, and those who lose
business to the companies that were smart enougtalbathis opportunity.

13



Automotive Dealers...

Automotive dealers could do wireless video “testes” with new cars, driving around
the lot. There are wireless cameras available. Theymore than the standard $39
Webcam that is perfectly fine for most online vigeesentations — but they still aren’t
expensive. You could sit a laptop up in the showrpplug the wireless receiver into it,
giving you 300-500 feet of “broadcast” signal.

You could invite your Web visitors to climb intoetmew cars with you, turn around and
show them the dash and the interior and headroaunththe camera on a hat, if you
wanted too, turn it around in the car, show allitteerumentation, drive the car around
the lot a couple of times, or do “virtual” testags for your online visitors!

You could do special showcase presentations ofdheg or late-night Web-only sales.

And, you could hold video seminars about how t@dar your car, how to select a
quality car, and how to tell if a car you're coreithg buying has been kept up. Or -- how
to get the most out of your trade-in.

There are dozens of topics you could present tbatdwdraw prospects into your
dealership, making them feel closer to you and ngaitiem want to buy from you.

Web video is the ultimate relationship marketinglt@nd relationship marketing is what
it's all about.

Many car dealerships have repair shops. These vadsidoenefit by saying, “Our repair
shop is the most honest.” And Web video on theirdyz/s makes this announcement to
the entire world!

Appliance Stores...

An appliance store could use Web video to tell peass and customers how to utilize the
newest appliances. The goal, of course, would Imeake your prospects and customers
want them! They would know your appliances arelibst because they could see them
demonstrated right before their eyes!

How about video seminars comparing different apgks? You could include
demonstrations showing why one is best for cedglication. Then you could show
why another particular appliance is best for aedéht application.

And — again -- you could offer late-night speciakare-front specials, limited-shipment
items that are on sale today only, and more.
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Restaurants...

Restaurants can use Web video two proven waysplas on the earlier idea |
discussed -- the honest mechanic presentatioradsyou present “Watch our cook
prepare the meals!”

| don’t know about you, but nothing makes me huergiiian watching a chef cook a
really good meal. It's very effective on TV. Ondivideo, it sends a dynamic sales
message.

You could also broadcast from a camera pointirthefront door of your restaurant.
I've seen a couple of high-end restaurants dowitls excellent results. It allows their
clients to tell if there is a long line! Is thertausding room only, or can you get seated
right away?

The results can be dramatic! People flood in winery see there is a light crowd at the
door. And they don’t jam in and get disappointecwit’s too busy!

It's the perfect solution for a local restaurapiemading the customer traffic throughout
the day and filling in the blank spots so there@ynaren’t any!

Local, Regional, National, Worldwide...

Even though Web video and my Worldwide Video Makches the entire world — and
holds the power to take your business to the wiarllheartbeat, it can also help any
business reach customers and prospects in a sik-tddius -- and serve them better than
the competition ever could!

Every one of the businesses that I've mentionadyrexamples so far — if all they did
was add one-on-one customer support with Web videould prosper and grow like
never before. And there is SO MUCH MORE each armahewne of them can do!

Fortunately, Web video and a store in my new WuVide Video Mall is so inexpensive
ANY business can now afford to use it.

Here are some more examples:

Therapists...

Therapists could provide private sessions onlirceraach clients the world over! You
could have a thriving practice and live in yourdate little out-of-the way town on the
side of a hill. You could expand your practice aawide, holding open educational
video presentations to keep drawing new clients yalur practice, and never leave your
favorite spot on earth.
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Success and Motivational Coaches...

Web video is the perfect way to reach a huge d@ierfor very little cost -- even if you
only use it to help your clients when they're ofitawn!

Bowling Alleys...

Bowling alleys could feature Web video broadcast®ornaments! You could play
movies that teach prospects how to bowl, and gehtéxcited about coming down and
checking out your bowling alley. Like the restauraou could show the public when
you have open lanes and when you don't!

Don't think for a moment, by the way, that youdrel customers away by showing them
that all your alleys are full or that there is addine at your restaurant door. Remember
-- you couldn’t take those prospects, if you'rd,fahyway.

What you're REALLY doing is avoiding disappointmetd anger on the part of your
customers and prospects, reducing the possibilityustration when they make plans,
pack into a car, drive all the way to your placéosiness, then can’t get in to your
establishment.

And you're helping “fill in” the slow times by aticting more customers when you need
them most.

Bicycle Shops...

Bicycle shops could show new the newest bikesgusting. You could show your
repair shop working on bikes. Do bike repair oneadOr, you could teach people good
bicycle riding techniques and show them how to iokitae maximum health benefits
from riding the right bike and following the propegimen.

I’'m sure you could find some good instructional amdrmational movies from the
better suppliers of bikes and bicycle supplies!\8kizem to your prospects online!

Show just one video of trick bicycle riders doingnps and spins and such — and you'll
sell a TON of bikes to people watching!

Just one good bicycle safety movie could easilg lwaan upsurge in the sale of helmets

and knee pads and proper lights and reflectors.\Adebs can be scheduled over and
over and over, to catch new prospects as theytisimall.

Auto Detailing and Restoration Shops...

Auto Restoration and Detail Shops -- “Watch usloeyour car into the dream buggy
you've always wanted, live, on-camera, from the fayhof your prospects’ homes.
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Real Estate Agents...

| know Real Estate agents are already using Web aitd 360 degree mini-movies and
photos to show homes for sale. But, nothing sidésd Web video presentation were you
talk to your prospects directly, answer their gioest and make offers right online with
them!

The MLS listing Websites — and your Website — ariefy lonely, sterile environments. A
Web video presentation, where you bring photosonfiés you just got, or even play
movies of “tours” of new homes you currently listpuld be phenomenal.

You could also hold seminars on how to prep a hfamsale, how to find the best agent
to sell your home, or how to arrange creative nagéegterms.

And — of course — you could use these presentatmssll more properties, find more
listings and close more sales!

The Possibilities Truly Are Unlimited!

| hope the examples I've listed have you thinkiegausly about all the possibilities Web
video has to offer for you and for your business] all the different ways you can start --
right away -- spending very little money!

The point | hope you see is that any local or negidusiness -- consultants, shoe stores,
candle shops, pet stores -- can expand worldwidadiyadding Web video. OR serve a
local region much better.

Add a mail order shipping department in the badlcefof almost any shop and you can
use Web video to sell anything that can be shigpethyone, anywhere they want to
receive it.

The whole world is your oyster when you have Weteui

Web Video Is Easier Than A Website

Thanks to recent developments and the servicegd lloaated and contracted to work
with, Web video is not only much more powerful treaiVebsite alone — it's actually
easier to make tons of sales by broadcasting oWfitethan it is to set up and maintain a
Website!

Business Websites can be a chore. A business Wéizstto be updated constantly. New
items must be added all the time. You have to spends putting new products that
come in online, and removing discontinued products.

You have to literally build and maintain an onlicegalog that is constantly changing!
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With Web video, you can simply show your prospectd customers what you have.
You can tell them to call the number flashing oa $ide of the screen. Follow the
example of all the home shopping shows that aregdaiillions and millions in business
on cable and satellite. Tell your viewers to calvand order! And they can also place
their orders online. Or by FAX.

It can be that simple!

There Has Never Been A Better Time
To Tap Web Video Than Right Now!

I’'m excited about Web video because | know, nowt the time is finally right. Online
video is here and it's growing and it's going togéeenomenal.

| was “on” this trend four years ago — and | waywhead of my time then. That was
when | tried to sell online video to the constrantindustry.

| had developed an outdoor Web video system -tloaiel put had together myself. It
was literally contractor-proof. It was able to vatand being outside, installed up on
poles, so people could watch while a house waglmirt from ground breaking to
completion.

| thought this was going to be tremendous! Andauld have been, if the hardware
system we had to put together back then wasn’kperesive and cumbersome! And if
there had been more people online with high-speeret access at the time.

At the time, we were selling a $14,000 system, beedt had to be able to operate
outdoors, and it had to have it's own server (stimgt\Web video today doesn’t require).

That’s the way Web video used to work, before #tedt new developments I've just
tapped and now make available to you at amazimglyrates.

The system we had to use back then had too maiitgtioms for the expense and the
contractors told us, “We love it, but we’re not sgmg that kind of money for it right
now!”

Of course, another problem was that, at that tiragy few people had high-speed
Internet access! It was too expensive and it wasrén available most places. The
audience for this sort of thing was so much smalflen it wasn't really viable.

And the contractors who bought our system had ém@d@ small FORTUNE in monthly
Internet charges to get high-speed Internet odinstruction sites. At that time, DSL
was just becoming available in limited areas...ugudiDT where the contractors were
building. Cable modems? Forget them! They wereerelyet.
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Contractors who wanted to use our system could realezed tremendous savings
anyway. Their insurance rates would have been Itnweause their building sites would
have been monitored with live video, 24 hours a d&ey would have seen less theft
from their sites. Their employees would have workatter, knowing that the boss, even
if he wasn't onsite at the time, could “check ini them from wherever he or she was.
And the owners of the company could control moressat the same time because they
would all have been easier to monitor.

These are all benefits they would have realizedgdufition to displaying the fact, to the
public at large, that they built quality homes nirthe ground up -- by example!

Despite all these tremendous benefits, the coshlafie video systems and high-speed
Internet connections on building sites at the tiples the still-relatively-small-audience
for video on the Web, made it impossible for thenustify the cost.

Needless to say — we sold very few systems. Afiending more than half a million
dollars building this business model and tryingrgtreng we could do to make it
profitable, | finally had to throw in the towel awdll it quits.

Amazingly Effective — Even Four Years Ago!

But — someone DID buy my new Web video system j@ars ago...and they used it
with great results, even though the cost was migtheh and the audience nowhere near
as large as it is today.

Regular businesses! Businesses operating INDOORS!

We set up something we called a “virtual showro@ystem, for use by businesses that
served the construction industry with sideline @y and products (appliances, roof
tiles, fireplace mantels, etc.).

One lady, for example, painted ceramic tiles bych&he had two or three cameras on
her tiles. One was located over her shoulder vdtike painted, another one was pointed
to recent tiles she had completed.

Customers would order a title or a series of tillken watch her paint them. They could
direct her, in real-time, on the colors they preddr

She wore a headset -- the system we had back itie'h ldave audio -- so she used a
headset with a phone. She could talk to her clienthe phone while they watched her
work on the online video.

After she had been online for a while, this ladgpjred her regular Website! She said she
no longer needed one! It was far easier to jusseVideo, live and interactive!
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She would stay online while she worked all day. Whke took lunch breaks, or had to
leave, she would stay online and stick a sign archair, “Be back in 30 minutes,” just
like you would at a local store when you would |dlbk door as you leave for a lunch
break.

But -- the difference was, the thing she lovedrtiwest -- she was reaching the whole
world!

The Early Prototype Proved lItself

What | just described to you — the “Virtual Showngowe developed for my early online
Web video project — was the most popular part efdhtire system. And | never planned
to offer Web video to retailers and crafts peopltha time. We just set it up as an
afterthought.

| now consider the “Virtual Showroom” the early ftype to the World Wide Video

Mall! And now it's available to you — with sounakaching an infinitely larger and even
more rabid audience -- at a cost that is so lowsmply can't resist giving it a try!

I've been waiting, watching, studying how videotbe Web is spreading...constantly
looking for something to replace that first effevter since. For four years. | was onto this
back then and | knew it would be hot.

Unfortunately, | was too far ahead of my time. lsvednead of my time then, but I'm right
on target now!

When | First Realized It...

So — why would | throw more than half a million s and all my sweat and tears into
online video four years ago? What first convincesl may back then, that this would
become as big as it's becoming right now?

It all started with an article | read about a boatder.

This wasn’t just any boat builder. This guy buitchts Small, medium -- some large.
And he decided to put cameras on his productian lin

When you wanted a yacht from this man’s company,gmlered it. There was no show
room you went to, to buy yachts. He never built gaghts then hoped someone would
buy one.

They were all custom-built on order.

Now, thanks to the video cameras he put on the Welbpuld say to the world, “Watch
me build your custom yacht online, from the comfuryyour home!”
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The reason for the article, of course, was thatwras an interesting idea. The most
unusual thing about the story, however, was thatghy was getting 150,000 or more
visitors a month on his Website! Even though henkagvertising the site
ANYWHERE!

This boat builder was only telling his current @mers, “You ordered a yacht, here’s a
Website where you can now watch it being built.”

Word-of-mouth spread, and people online where feged watching these boats being
built! His sales where just sky rocketing as a Itésu

When | read that articles, | knew | could do fog ttonstruction industry what this guy
did for his yacht business. And | did. But the dam&ion industry wasn’t willing to pay
the cost.

Here are some more applications that come to nmmdediately, so you’ll see even more
ways Web video could be helping your business NOW!

Boutiques...

Web video would be perfect for an exclusive cloghooutique. You could broadcast
fashion shows, or offer exclusive originals tha anly available online. One-of-a-kind
items where you highlight individual works and gbkm online.

Antique Stores...

It would be marvelous to use Web video to presatdily antique special. Antique malls
have a constant rotation of fantastic one-of-a-kieohs. That's one thing I love about
antigue shopping. You can go to a furniture store fimes in five months and see pretty
much the same thing, with an occasional item chrapgow and then.

When you go to an antique store five times in fivenths, however, it's almost like a
whole new store every time!

Online, you could visit your favorite antique stal&ly and constantly. You could keep
constantly updated on new arrivals and specialaffe

| don’t personally visit antique stores more oftean | do because | buy stuff whenever |
go into those darn things. Every time! If | was @ahg online, I'd be buying a bunch

more than | do now. It would easily make any argigtore TONS of money to have me
logging in for Webcasts now and then.

Marinas...

A lot of marinas also do boat repairs. Once aghere’s the repair angle! Your online
video could let people watch boat repairs as ttagpkn — theirs and those of others.
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And the message that would be clearly communicaté®Ve're honest, we're fair,
watch us fix your boat!”

Then there are fishing reports. Web video fishipdates, SHOWING people the fish
that are being pulled in today, would drive pedpleome down and buy bait and tackle
like crazy!

You could do weather reports on the coast. Or gheople what the lake is like today.
“Beautiful sunny weather and the waves are stilfs-a great day to go boating! Get
down here and rent your boat!”

You could even mention you only have five left 8tdOW people what five boats are
still available — then ask for reservations anctalcredit card number to “hold” the
boats until the customers arrive.

The possibilities just keep coming! | hope you e what we’re looking at here is a
revolutionary breakthrough in Internet marketingtthas been here, and it's proven! It
isn’t “if,” andy more. It's here. Now.

The “big boys” have been doing this all along...
...now it's YOUR turn!

CNN has online live video on their Website. Thagdrcharging for access but they just
recently opened it up for free. They are findingttthey can make more money from all
the people who pour into their site to watch thiew news reports, then sell advertising
on the site, if they give away the video.

That’s how big the audience for Web video is now!

But — people like CNN had the money to do live wads the Web before now!

Today, thanks to the World Wide Video Mall, you d¢ap this same eager, excited, and
ultimately profitable market for YOUR business...diry FRACTION of what the

major corporations had to spend just a few shortheago!

MSNBC, Fox News -- all the major players now hagme form of online Web video.
Along with Toyota, GM...the list goes on and on.

AOL just announced, as this book is being writtbat they plan to launch a full-blown
Web television site, featuring programming from ém®rmous library of classic Warner
Brothers TV series and movies, free of charge, atthertising!

This is the vindication of my predictions. WithinB#KS of my making them!
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Today, however, | am pleased to say that this gaoaer can be in YOUR hands. This
same power is now available, affordably, to smalhmand-pop shops, start-ups, home
workers, small home businesses — small businesk kihds.

Home Businesses, Small Businesses and
Business Opportunities...

If you sell home business opportunities -- or amglelse, for that matter — from your
home, you can now offer consulting and seminard,moadcast online, at amazingly
low cost, thanks to the World Wide Video Mall.

You can also use Web video and the World Wide Vidliadi to promote ANY Web-
based business by placing links on your site esd@ading to your presentations and
attracting new prospects to your business throwgin lystings on the World Wide Video
Mall.

Even if you have no business at all — you can ggfor affiliate programs online. Or
work joint venture deals with other people and cames who do have products and
services to sell. Arrange to sell their productsenvices for them, keeping a percentage
of each sale, then launch Web video seminars ggtleople about each product or
service you have to sell — and send them to ydiiaté Web page to order.

This is a PERFECT way to make money with Web vidiegrally without risk, without
inventory, without products, without a staff or doyees of any kind!

The Possibilities Don’t End Here!

You've seen dozens and dozens of ideas for dipgaications of Web video, in all kinds
of businesses, in this very short book.

But — | assure you -- the possibilities are viryahdless!
We are constantly testing new and exciting appbeatfor Web video in all kinds of

businesses and we want to help YOU make the maatetf video in YOUR business.
RIGHT AWAY!

Take Advantage of A FREE Consultation NOW!

We want to help you find the PERFECT Web video @ggibn for your business — from
selecting the right Web video broadcasting sertocguit your needs to creative ideas for
presentations that are sure to get people talkidgoaying!

All you have to do is call our office or visit thgebsite below and fill out the form to
claim a free Web video consultation.
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Our highly-trained staff will show you, live andlore, the video presentation system we
recommend for your business. Then we will work withu to find out more about your
specific business, your current customers, angénect prospects you'd like to attract,
so we can recommend “tailor-made” Web video sohgigou could start putting into
action right away.

...and A FREE Complete Web Video Studio, Too!

During your free consultation, our representatiwébtell you how you can receive a
complete Web video “studio,” including a high-qinaNWeb camera and headset that is
ideal for making Web video presentations...also alist} free of charge.

There is no cost or obligation. Our service is altsty guaranteed and fully supported
by trained professionals who can help you everny stehe way.

We will even be your “training wheels” during ydinst couple of presentations, sitting
with you online and helping you get your systemkimy properly and your
presentations running smoothly...right from the $tart

Don’t hesitate to take advantage of this speciahymtion NOW! There is no cost or
obligation to you — and you will come away fromstiebnsultation with a firm
understanding of the options available to you,tthal cost to implement those options,
and a tailor-made Web video strategy, ready toawilfor YOUR business!

Plus you'll receive a FREE Web video “studio” tokeat happen FAST, complete with
all the help you need to get your Web video presemnts online -- the right way.

Simply put, there has never been a better timagdhe power of Video on the Web than
right now. The price is right. The audience is hagd growing at a phenomenal rate.
And your profits will go through the roof when yadopt this exciting new technology!
Now — you have a service like nothing that has &een available before and all the help
you need to get your business online, broadca¥tiag video and playing like the “big
boys” do, while your competition looks on, bewilddr

Let us help you leave all of your competitors ia thust!

Just visit the site below and fill out the formsithedule your absolutely FREE Web
video consultation RIGHT NOW!

www.worldwidevideomall.com/consultation/

OR - call BBS Press Service, Inc. and schedule gonsultation appointment TODAY!

239-992-0397.
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